 Beacon School Project
The Beacon School Project was created in 2007 prior to the publication of The New Zealand Curriculum.   Each resource has been updated to include links and references to The New Zealand Curriculum and the learning objectives from the Media Studies Teaching and Learning Guide. 

New Zealand Curriculum

Each unit matches the values and key competencies of The New Zealand Curriculum that best reflects the ideas and content of the unit.

More information on the New Zealand Curriculum can be found at The New Zealand Curriculum Online: http://nzcurriculum.tki.org.nz/
The Values

Students will be encouraged to value:

· excellence, by aiming high and by persevering in the face of difficulties

· innovation, inquiry, and curiosity, by thinking critically, creatively, and reflectively

· diversity, as found in our different cultures, languages, and heritages

· equity, through fairness and social justice

· community and participation for the common good

· ecological sustainability, which includes care for the environment

· integrity, which involves being honest, responsible, and accountable and acting ethically 

· and to respect themselves, others, and human rights.

The Key Competencies

The New Zealand Curriculum identifies five key competencies:

· Thinking

· Using language, symbols and texts

· Managing self

· Relating to others

· Participating and contributing.

The Media Studies Teaching and Learning Guide

Each unit matches the learning objectives from the Media Studies Teaching and Learning Guide that best reflects the ideas and content of the unit.  For each unit, one main learning objective is identified plus a supporting one.

More information about the Media Studies Teaching and Learning Guide can be found at: http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies
“The teaching and learning guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.

New teachers will find these guides indispensable for planning; experienced teachers will find them a help in reframing their area of expertise and linking it with the wider curriculum; school leaders will find them a valuable resource when reviewing their senior school programme.”

Senior Secondary Teaching and Learning Homepage.

http://seniorsecondary.tki.org.nz/
Media Studies

Learning objectives

Students will gain knowledge, skills, and experience to:

	Strand
	Level 6
	Level 7
	Level 8

	Media in Society
	Explore media concepts
	Examine media contexts
	Evaluate media contexts

	Reading Media Texts
	Explore language in media texts
	Examine meaning in media texts
	Evaluate meaning in media texts

	Media Production
	Explore media conventions and technology to create media
	Apply knowledge of media conventions and technology to create media
	Apply understanding of media conventions and technology to craft media


http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies/Learning-objectives

Representations of Youth

This unit supports Achievement Standard 90278.  In 2010, the achievement standard was changed and is now called version 3.  Please adapt the unit to reflect the changes.   The new standard can be found at:

http://www.nzqa.govt.nz/ncea/resources/mediastudies/index.html

	Links to the NZC:
	How we see this in the resource:

	Values
· Express own values 

· Explore, with empathy, the values of others

· Critically analyse values and actions based on them

· Make ethical decisions and act on them


	This resource is strongly tied to the values.  Within the unit students will:

· Explore the messages and values in NZ society

· Explore how societies function

· Look at representations and values over time

· Explore the values of themselves and their culture

· Explore stereotypes and representations of youth

· Identify their own values.

“We wanted to enable our students [from diverse communities] to focus on the representations of themselves in texts that are aimed at them.”

“The texts we have chosen reflect a range and mix of New Zealand youth, through time.  The unit requires teachers to include at least one text that is relevant to their own communities, encouraging a reading of a variety of New Zealand youth identities.”

Rationale – Representation of Youth.



	Key Competencies

· Thinking 

· Using Language, symbols and text

· Participating and Contributing.


	Within the unit, students will:

· Explore thinking when they develop understanding and intellectual curiosity

· Analyse and use language, symbols and text, exploring systems for representing and communicating information

· Complete a community-based investigation that uses the students’ own community to investigate representations.

“We believe that Media Studies has an obligation to critique the society and world we live in.  This is the core of the unit.”

Rationale – Representation of Youth.


\

Media Studies Teaching and Learning Guide links – 

Representations of Youth

“These guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.”

New Zealand Curriculum Guides – Senior Secondary Home page.

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies
	Link to Media Teaching and Learning Guide:
	How we see this in the resource:

	Main learning objective:

Media in Society

Level 7

Learning objective 7.1

Students will gain the knowledge, skills, and experience to:
Examine media contexts.
Indicators

· Discusses the context in which media are produced, distributed and consumed;

· Discusses the relationship between media and society.

	Within the unit students are asked to explore values and messages within their own society and discuss the representations that are presented about their community.

	Supporting Learning objective:

Reading Media Text

Level 7

Learning objective 7.2

Students will gain the knowledge, skills, and experience to:

Examine meaning in media texts.
Indicators

· Discusses media conventions in a range of media texts.

· Discusses a range of media texts.

	Activities within this unit break down conventions used in the media text to represent youth.  They are asked to highlight how representations and stereotypes are used within the students’ own community.  Students use community resources such as a school magazine, prospectus, the local newspaper and Tearaway etc.


NB

This unit supports Achievement Standard 90278.  In 2010 the Achievement standard was changed and is now version 3.

The new Achievement Standard 90278

Demonstrate understanding of representation in the media 

This achievement standard requires an understanding of the way a group, issue, idea, event or place is represented in the media.

Achievement Criteria

	Achievement
	Achievement with Merit
	Achievement with Excellence

	· Demonstrate understanding of representation in the media.
	· Demonstrate in-depth understanding of representation in the media.
	· Demonstrate critical understanding of representation in the media.


Please adapt the resource to reflect the new standard.

Pathways to Print
	Links to NZC:


	How we see this in the resource:

	Values

· Innovation, inquiry and curiosity 

· Integrity, which involves being honest, responsible, and accountable and acting ethically.


	Students are encouraged to find their own stories, gather information and create news stories.  They need to be able to think critically, creatively and reflectively.

Students manage themselves to find information and sources to create news stories that are accurate and ethical.



	Key Competencies

· Using language, symbols and texts – communicating information, experience and ideas.  Producing texts that are informative and confidently using ICT to access and provide information to communicate with others.

· Relating to others - interaction with a diverse range of people.  Ability to listen actively and recognise different points of view. 

· Managing Self – students to be self-motivated and adhere to deadlines.


	“Rich tasks help students to:

· Manage self and relate to others as they put out a print publication

· Participate in an “industrial” process that mirrors news media professional practice

· Contribute to an enterprise venture   

· Think through all the stages of the publication process – identifying newsworthy story ideas, gathering information, researching, interviewing, writing and crafting news reports and features and visualising the design of the finished product, selling advertising etc.

· Become active, informed and responsible citizens who are in touch with their community and aware of current issues.“

Rationale – Pathways to Print




Media Studies Teaching and Learning Guide links – 

Pathways to Print

“These guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.”

New Zealand Curriculum Guides – Senior Secondary Home page.

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies
	Link to Media Teaching and Learning Guide
	How we see this in the resource:

	Main Learning objective:

Media Production

Learning objective 7.3

Students will gain the knowledge, skills, and experience to:
Apply knowledge of media conventions and technology to create media.

Indicators

· Plans a media product that demonstrates knowledge of media conventions and technology.

· Produces a media product that demonstrates knowledge of media conventions and technology.

	Within the unit students are asked to plan, design and produce their news stories.

“The course is structured around the production of four issues of Circuit, at the end of each term.  Most activities contribute to this and are assessed as they occur…”

Valerie Steel
Pathways to Print

	Supporting Learning objective:

Media in Society

Level 7

Learning objective 7.1

Students will gain the knowledge, skills, and experience to:
Examine media contexts.
Indicators

· Discusses the context in which media are produced, distributed and consumed;

· Discusses the relationship between media and society.

	Within the unit students gain an understanding of their society.  They write news stories about the real world and current events happening in the world and their community.  

“Assessment tasks are based on real activities.  

(Real interviews, stories for publication, photos to accompany, layout of real pages).”

Valerie Steel
Pathways to Print


Mad about Mags and Radio Get Results
Both units cover the same concept of audience and are linked to Achievement Standard 90276 – describe the relationship between a media product and its target audience.

	Links to NZC
	How we see this in the resources

	Values

· Innovation, inquiry and curiosity – by thinking critically creatively and reflectively.

· Students learn about their own values and those of others. 

· Different kinds of values, such as moral, social, cultural, aesthetic, and economic values.


	Within the units, students investigate and inquire into the relationship between a product and its audience.

They learn how their own values are reflected in different texts and the values of others.

Students explore the economic relationship between the product and its audience.

“Students will also have the opportunity to understand how their local radio station(s) establish and build an ongoing relationship with its community of listeners, and the commercial impact this has.”

Radio Gets Results.

“..discuss if there is a relationship between the type of magazine and where it is found.”  

Mad About Mags



	Key Competencies

· Using language, symbols and texts – interpreting and using words, number, images, movement, metaphor and technologies in range of contexts. 

· Thinking – using creative, critical and metacognitive processes to make sense of information - intellectual curiosity.

· Relating to others – listen actively, recognise different points of view.


	Students are able to recognise how choice of language, symbol or text affect people’s understanding and the ways in which they respond to communications.


Students process the information, inquire into the concept of audience and audience relationship with a product.

Within the units students work together to investigate concepts and content.

They explore other audiences to themselves and their points of view.


Media Studies Teaching and Learning Guide links – 

Mad About Mags and Radio Gets Results 

“These guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.”

New Zealand Curriculum Guides – Senior Secondary Home page.

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies
	Link to Media Teaching and Learning Guide
	How we see this in the resource

	Media in Society

Level 7

Learning objective 7.1

Students will gain the knowledge, skills, and experience to:
Examine media contexts.
Indicators

· Discusses the context in which media are produced, distributed and consumed;

· Discusses the relationship between media and society.

	Within these units students form an understanding of the relationship between the audience and the product.

“Publishing a magazine is all about MAKING A PROFIT.  To make a profit, knowledge about the AUDIENCE is very important.

Most magazines are created to make money for their publishers.  They have to make enough to pay for the creation, publication and distribution of the magazine.”

Mad About Mags




Close Reading Seminar

	Links to NZC
	How we see this in the resource

	Values

· Innovation, inquiry and curiosity – by thinking critically creatively and reflectively.


	Within this unit students are encouraged to choose their own text and analyse the conventions within it.

They inquire into the techniques of the film-makers and present their ideas within a seminar.

The seminar “allows students to show understanding of the language of a medium.”

Close reading background.



	Key Competencies

· Thinking – developing understanding, intellectual curiosity

· Using language, symbols and text – systems for representing and communicating information.

· Managing self.


	Students analyse and break down how film elements create meaning -

“evidence that shows the student understands how meaning is created through visual and aural features.”

Teacher Comment – Close Reading.

Students need to be self-motivated, organise own presentation and adhere to deadlines.

“It is really important that the student makes an appropriate choice.  There have to be a number of elements that are readily identifiable…”

Teacher Comment – Close Reading 




Media Studies Teaching and Learning Guide links: 

“These guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.”

New Zealand Curriculum Guides – Senior Secondary Home page.

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies

	Links to Teaching and Learning Guide
	How we see this in the resource

	Reading Media Text

Level 7

Learning objective 7.2

Students will gain the knowledge, skills, and experience to:

Examine meaning in media texts.
Indicators

· Discusses media conventions in a range of media texts.

· Discusses a range of media texts.


	Within the unit students explore how meaning is created within visual texts.  They examine the conventions and film elements within a range of media texts.

“Film is a construction and nothing is accidental.  We read aural and visual cues to make sense of film.”

Close Reading – Background.

	Media in Society

Level 7

Learning objective 7.1

Students will gain the knowledge, skills, and experience to:
Examine media contexts.
Indicators

· Discusses the context in which media are produced, distributed and consumed;

· Discusses the relationship between media and society.

	Within the unit texts are examined and the context of their construction are investigated.


Up, Up and Away 

Up, Up and Away is a junior unit designed for a year 10 class.  

“Junior media is a wonderful way to start early introducing concepts so that students are prepared for senior media.”  

“I see junior media as a holistic formative experience for senior media. Students get the opportunity to become familiar with concepts and also make mistakes when achievement standards aren’t at stake.” Jane Hall, media teacher.
Up, Up and Away – Background.

	Links to NZC
	How we see this in the resource

	Values

· Innovation, inquiry and curiosity – by thinking critically creatively and reflectively.


	“Students cover the basics in media language and are introduced to genre, narrative and production.”

Up, Up and Away – Background.



	Key Competencies

· Thinking – developing understanding, intellectual curiosity

· Using language, symbols and text – systems for representing and communicating information. 

· Relating to others – listen actively, recognise different points of view, negotiate and share ideas.  


	Teacher comment:

“The superhero genre study reinforces theoretical elements around genre. Students were then able to understand why they should use standard patterns of codes and conventions in their own production; Handout 13 - Fairy tales (with genres on the side!) They were also able to understand the impact on audience if they deviated from the convention and what response this would cause to the reading of their production.”

Nici Green – Up, Up and Away.

Producing texts that are informative and confidently using ICT to access and provide information to communicate with others.

Working together, coming up with new approaches, ideas and ways of thinking.




Media Studies Teaching and Learning Guide links 

This is a junior module (year 10 - curriculum level 5)  and can prepare students for the following learning objectives:

“These guides have been designed to help teachers create quality teaching and learning programmes. They are adjuncts to The New Zealand Curriculum and should be understood as resources rather than syllabuses or prescriptions.”

New Zealand Curriculum Guides – Senior Secondary Home page.

http://seniorsecondary.tki.org.nz/Social-sciences/Media-studies
	
	

	Reading Media Text
Learning objective 6.2

Students will gain the knowledge, skills, and experience to:

Examine meaning in media texts.
Indicators

· Identifies and describes media conventions in a range of media texts.

· Responds to a range of media texts.


	“Within this module students gain a basic understanding of genre and narrative.  For example students learn that each genre has conventions and codes.  This process introduces them to language and terms associated with genre and narrative and they begin to learn how to identify conventions and create their own.“ 

Up, Up and Away – Rationale.

	Media Production
Learning objective 6.3

Students will gain the knowledge, skills, and experience to:
Apply knowledge of media conventions and technology to create media.

Indicators

· Contributes to the planning of a media product.

· Contributes to the production of a media product.

	Students have the opportunity within the unit to plan, design and produce a short film.

“Having an opportunity to use equipment, plan, play and make mistakes allows students to develop the skills needed for practical work at senior level.  Students can reflect by recording parts of the process that worked and also learn from their mistakes, without the high pressure of achievement standards at stake.  They also experience how to negotiate working within a group to create their film.“

Up, Up and Away – Rationale.




